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SAFETY FIRST

S a n d vobjé&ctive is zero harm to
our people, the environment we work
in, our customers and our suppliers.
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VISION FOR DIVERSITY AND INCLUSION:

UNIQUE PEOPLE ONE 9
COMPANY £ 7

\We use the power of differences
to excel in the global market.
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WHAT IS DIVERSITY?

€ i about the personal and cultural
differences of all individuals, as well as
differences in work and life experiences.

PERSONAL AND CULTURAL

Ethnicity, national origin, religion, gender, ]
age, sexual orientat.
COGNITIVE

Education, experience:

Different ways of thinking, solving problems,
and working
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WHAT IS INCLUSION?

...Is an approach where we enable all people
to contribute in line with their full potential and
take advantage of that in our daily business.

A Appreciate, respect and value differences
A Share information and knowledge

A Open to new ideas and to learn from each
other

AWe are all provided the opportunity and are
expected to perform to our full potential
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UNIQUE PEOPLE 1 ONE COMPANY
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OUR CORE VALUES
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OF THE COMPANY o -
CUSTOMER FOCUS INNOVATION

AwWe constantly strive to exceed our customerso
expectations and enable them to excel in their business
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A We shape the future by creating pioneering solutions
throughout our operations

A We conduct business in a sustainable and responsible
manner

A We are passionate about making our company number
one

FAIR PLAY PASSION TO WIN
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1. NOT CLEAR IN YOUR
VALUES AND WHAT A
OCULTURE FI T
IN YOUR
ORGANIZATION
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2. USING YEARS OF
EXPERIENCE TO

DEFINE COMPETENCE
TO FIT
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3. USING MASCULINE
WORDS IN YOUR AD

WEBPAGES ETC
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Masculine-coded

Aggressive
Champion
Confident
Dominant
Driven

Lead
Objective
Self-Confident

Feminine-coded

Commit
Cooperate
Interpersonal
Support
Together
Understand
Inclusive

Cheer

Nurture <o
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4. ADDING

UNNESCESSARY
SKILLS THAT CAN BE

TRAINED
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